BIOT'PA®IKO XHMEIQMA

NIKOAAOZX E. NIKOAATAHE
Huepounvia I'évymong: 08 Moaiov 1971

Aley K Ki
Agaioc 4. T.K. 11147, AbMva
TnA.: 6944942625, e-mail: nikolaidisnikos@hotmail.com

TITAOI 2TIOYAQN

2021-XMuepa YIIOYH®IOX AIAAKTOPAX
HANEHNIXTHMIO AYTIKHY ATTIKHY-2XOAH AIOIKHXHY KAI OIKONOMIAY —
TMHMA AIOIKHXHY TOYPI2MOY

1996-97 MAXTEP XTH AIOIKHXH TOYPIXMOY (M.Sc.)
TIANEIIXTHMIO SHEFFIELD HALLAM (S.H.U.), SHEFFIELD, AITAIA.

1991-96 AIOIKHXH TOYPIXTIKQN EHNIXEIPHXEQN (B.Sc.)
T.ETAOHNAY - XXOAH AIOIKHYXHY KAI OIKONOMIAY —
TMHMA TOYPIXTIKOQN EINIXEIPHYEQN

1989-90 MMPOTPAMMATIXTHX H/Y, O.A.E.A., Abvvo.
AIAAKTIKH EMITEIPIA
2005-Znpepa AKadINPaiKkog Xvvepydtng

HTANEIIXTHMIO AYTIKHY ATTIKHY npoony T.E.l. AOHNAY 2XOAH
AIOIKH2HY KAI OIKONOMIAY — TMHMA AIOIKHYHY EINIXEIPHYEQN

2000-2010 IMotomompévog Exmardevtig oo 1o EOviké Kévrpo IIotomoinong
(E.KE.IIIY) ka1 Exonyntiig o¢ Zeguvapra Tovprotikov Iepreyopévoo.
K.EK. (Kévtpo Emayyeiuotixns Kataptiong)

APOPA — AHMOIIEYXELY

o NwoAaog NwkoAaidng, (2021) «Awayeipion kvddvov kot Kpicewv, ©g cuvOnkn PlocdTrag Kot
avdntuEng otov Toupiopd: O topéag TV EEVOOOXEINKADY ETYEPNCEDV», ABOKTOPIKY| dTpiPn &v
e€ellel, emPrénwv Enicovpog Kabnyntrg Zepyomoviog K.

e NuwoAaiong, N. (2021), Managing COVID-19 crisis by the major hotel chains. A case study of
Radisson Hotel Group., ICTHM (International Conference on Tourism and Hospitality Industry,
DRATTE.


mailto:nikolaidisnikos@hotmail.com

o Xepyomovrog K, Nikoraidng N, (2021), «Awyeipion Kivddvev kot Kpicewv otic Eevodoyelokég
Emyepnoeigy, Tyuntikodg-ZoAdhoykodg Topog eig pviunv Kabnynt epuchn Avtpa, dektd mpog
onuoacigvon.

e Kyritsi Georgia, Lazoura loulia, Sergopoulos Konstantinos, Nikolaidis Nikolaos, (2021), “Customer
Behavior of Tourists in Midst Pandemic and its Administration of Human Resources Department of
Hotel Entrepreneurships”, Journal of Tourism Research, Vol 26, pp 200-206,
http://jotr.eu/pdf_files/\/26.pdf

e NikoAaidng, N. (2010), [Tootikog & Zvvedpraxog Tovpiopudc — XPHMA, 1.363, cel.44.

e NwoAaidng, N. (2010), Tovpiopdg & IoMtionodg — Emartnuoviké Marketing, t. 70, oel.64-65.

e NuwoAaidng, N. (2010), Zvvedpraxog Tovpiopodg — Travel Times, N. 69, cel.46,48.

e NwoAaidng, N. (2010), Tovpiotikr| Ayopd — XPHMA, 1.360, ceX.49-50.

e NwoAlaiong, N. (2009), Tovpiotikn| kivinon — Tovpiotixn Ayopa 1.227, cel.48.

EIAITEAMATIKH ITPOYIIHPEXIA

ZENTE A.E. (160 owudtio)
ZENOAOXEIO RADISSON BLU PARK, A8#va.
06/2019-cnuepa  I'evikdg ArevBovriig Zevodoyeiov

ICON BOROVETS OOD - ®YT'ATPIKH OMIAOY T'EK TEPNA A.E.
EENOAOXEIO EUPHORIA CLUB HOTEL & SPA. (170 Awudzia), Boviyapic.
03/2012-05/2019  I'evikég ArevBoviig Zevodoyeiov

2IBITEA AMAPOYZXIOY TOYPIXTIKH A.E.

EENOAOXEIA CIVITEL. (342 Awudia)

CIVITEL OLYMPIC & CIVITEL ATTIK, A6nva
12/2010-02/2012  I'evikég ArevOovriig Zevodoycicv

OAYMIIIQN EENOAOXEIQN A.E. (265 owuatia)
EENOAOXEIO ROYAL OLYMPIC, A6nvo
04/2006-12/2010  I'evikdg ArgvOovriig Zevodoyeiov

ADPOI MOY2XAMA A.EE. (414 Awudtia)
CROWNE PLAZA & HOLIDAY SUITES, Abfva
03/2000-02/2006  YmodievBuvriig & Avaminpotic ['evikog ArevBuvtiig Eevodoysimv

XTPATIQTIKH OHTEIA
1998-2000 Aéxipog 'E@edpog ASiopatikég Awofifpacemv

EXCLUSIVE DESTINATIONS INTERNATIONAL / R.C.1.
ETAIPEIA XPONOMEPIETIKHE MIZOQXHE, AOnvo.
3/1996- 8/1996 ArevBvvtiig lMoiosmv

EZENOAOXEIO RADISSON EDWARDIAN SAVOY COURT,
Aovdivo, AyyAia

12/1995-3/1996 Yraiinrog Yrodooyms ko Tapiag

9/1995-12/1995 Bon06c Owkovopikig ArtevBvveng (asKovpeEVoC)


http://jotr.eu/pdf_files/V26.pdf

EENOAOXEIO CAPSIS RESORT BEACH, Kpfm.
7/1995- 9/1995 Bon06g Owkovopikig AtevBvveng (asKovpevVoc)

EENOAOXEIO ATHENS PLAZA mpawnv MERIDIEN, AOva.
5/1995- 7/1995 Aokovpevog 6ta Emortietikd Tpfqpoto

INTERNATIONAL LIFE, Acpalotikr Etaipeia, Adnva.
7/1993- 1/1995 Mpoypoppatietic H'Y

TOYPIETIKEY EKOEXEIY KAI YYNEAPIA

2010-2022 PHILOXENIA, EENIA, HO.RE.CA, EMITT, MITT, W.T.M.

Yoppetoyn otic TovploTikég ekBéoelg oe EALGOa ko eEmtepikd.

2010 MICE, Great Hotels, Mayi6pka, Iomavia.

2010 MICE CONFEC, Poun, Itakiio.

2009 International Luxury Travel Fair (1.L.T.M.), Kavveg, T'aAAia.

2009 Luxury Travel Fair, Aovdivo, Ayyhia.

2008-09 Yvvéopro. World Hotels, AyyAia, ['oAria, [Tario.

2004 Etow Zovédpro Iomjocmv ko Mapketivyk, SRS WORLDHOTELS, IToptoyaAio.

ZYNENTEYEEIY - ATAAEEETY

e Nworaidng Nikog. «Tpuqua Tovprotikov Emyeipnoewv oty Kepapmtn, @wvi tov Néotov,
TovMog 2018, ApB. dvAhov 1027, cel.13.
e Nwolaidng Nikog. «Tdoeig emyeipnuatikdtroc otov Tovpioud kot Hiektpovikd Marketingy,

Movaoa Kouvorouiog kou Eniyeipnuotikotnros (M.O.K.E.), Mdptiog 2012, TEI Abnvac,.

XEMINAPIA - KATAPTIXH

¢ Exnaidevon Exmodevtdv Evniikov, (2006), 260 opeg, MASTER KEK, ABnva.

e Avémntoén tov Xvvedpraxol Tovpiopod, (2000), 400 wpeg, E.E.T.A.A., Abnva.

e Mapretvyk kot Anpooieg Xyéoeis, (1996), Exclusive Destinations International (E.D.1.),Afnva.
e Awoiknon Oiumg [owmrtog (T.Q.M.), (1995), 100 wpec, 2.E.T.E., Kpnn.

o Awpnon kot I'pagroticy, (1991), 213 opec, E.KI1.A., ABva.

I'NQYH HY — EENOAOXEIAKA ITPOI'PAMMATA

Microsoft Office, Microsoft Outlook, Opera,

Fidelio, Medallion, Galileo, Group Travel



