Software AG

rJ software- University Relations

Certificate

This certificate is presented to

Stamatiki-Maria Atsave

for gaining expertise in the ARIS Business Process Analysis Platform

in corporation with Software AG’s University Relations.

The participant has shown to be knowledgeable in:

* Fundamentals of Business Process management (BPM) and the principles of BPM methodology
» Design, analysis and evaluation of business processes with ARIS platform

* ARIS Enterprise Architecture

* Modelling business processes with Event-driven Process Chains (EPC) and Business Process Modeling Notation
(BPMN)

September 28, 2017 | ijf

Awarded on Jurgen Powik
Senior Director University Relations
Software AG



5 KENTPO EPEYNQN Ap.Thotonowunukon: M-2018-996/2-9.117-A.001 :%‘;‘?‘:

- HANEMIZTHMIOY NEIPAIOL 590 S,

Na 01012153

IIANENIZTHMIO INEIPAIQZX

ITPOPAMMA AIA BIOY MAOHIHE KAI EITAITEAMATIKHE EKITAIAEYZHE
EE AIIOETAXEQE EKIIAIAEYIH (E-LEARNING)
EXOAH XPHMATOOIKONOMIKHY KAI ETATIETIKHE
TMHMA XPHMATOOIKONOMIKHE KAI TPAIIEZIKHE AIOIKHTIKHE

MIIZTOITIOIHTIKO ITAPAKOAOYOHIHX

H ATEZABE ETAMATIKH-MAPIA TOY I'PHI'OPIOY

napaxolounoe Kair 0AoKANpwoe je srmuxia oto Sraompa ano 30/03/2018 swg 05/06/2018
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Hposdpos s Bruporue Epsuvov xat Awaxeipwng tov EAKE.
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Kixteo
Dynamonmaricis
Erevnas

AYTOEKTIMHIHE & LYMBOYAEY TIKHX

EI'IIIHMH EKOEXIH AIAAKTEAZ YAHZ XTO AIETEX EKMAIAEYTIKO NPOrPAMMA
ZYMBOYAEYTIKH THX XXOAIKHE KAI EQOHBIKHZ AYTOEKTIMHEHZ" 2010-2012

ONOMATENQONYMO: KQAIKOZ:
ATIABE MATA-MAPIA Z0pBovAog AutoekTiunong A222

MAOHMATA A’ ETOYZ

—
-

Awayelpion tng Exnraidevong - Educational Administration - 3 comp 20 QPEX

H Avamtun tng udénong - Learning Development - 3 comp 20 QPEX

- AartoArtiopukr] Aldaokaiia -7 EWSiké exkmaideioeic - Multicultural Teaching 7 Specified
Trainings - 3 comp 20 QPEX

4. Exmaidevtikr WYuxoAoyia - Educational Psychology - 3 comp 20 QPEZ

5. HTexvoAoyia otnv ExmaiSevon - Technology in Education - 3 comp 20 QPES

6. Exmaidevon AaockdAov - Teacher's Education - 3 comp 20 QPES

7. H emkowwvia otny NpwtoPdduia ekrtaidevon - Communication in first grade childhood

3 comp 20 QPEX

8. Hemowwvia otnAsutepoPdbuia Ekmalevon - Communication in high school.

9. Avtoektiunon: YAn 1 NpwtoPdduag kat AokroelS - 30 QPES

10. Avtoektiunon: 'YAn 2 Aeutepofaduiac kat AGKAOELS - 30 QPEX

1. Wuyopetpia tng Autoektiunong- Teot - 12 QPEX

12. Adaxtikr g Mdénong kat tng Autoektiunong - Teot - 12 QPES

13. lMpakTtikn - Enonttela AldaokalAiag - 50 QPEX

bR e

ZYNOAO QPQON A' ETOYZ: 274 QPEZ

14. Epyaoieg mpaxtikriq doknong - 50 QPEX
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TPAIIEZA THE EAAAAOX
EYPQEYITHMA

Ap1Bpdg Mototroinmikou: 100060176 A@Gnva, 04/07/2013

H TPANEZA THZ EAAAAOZ
MO TOTTOIE] OTI:

O/H ITAMATIKH-MAPIA ATIABE (marpwvupo MFPHIOPIOX) éAaBe pépog pe
emTuxia omg €EEETACEIC TOTOTTOINONG YVWOEWV Twv (avr)ac@aAioTIKWV
OiapecoAaBnrwy emmedou A, o omroieg Bigg§nxBnoav omg 15 louviou 2013,
oupgwva pe tTnv Mpagn ExreAeonknic Emrporrc mng Tpdmelag tng EAAGSoG
16/21.5.2013 (PEK B 1257/23.5.2013) ka1 rou/tng xopnyeirai

MororroinTiké EmimréSou A

yia TNV TTapoxn UTINPECIWV ac@alioTikou cupBouAou, ouvTovioT ao@aAIoTIKOU
oupBoUAou | utraAAjlou emmixeipnong (avrjac@alioTikig diapecoAdaBnong, Twv
QAYPOTIKWV CUVETAIRICHWY KAl TWV TNOTWTIKWY IBpUNATWY TTEPIAQPBAVONEVWV.

To mapdv moTomoINTIKG YVWOoEwWY atmoTeAei 10 kar’ apBpo 4 map. 1 mep. A
urrorrep. € Ttou 0. 190/12.9.2006 (PEK A/196/14.9.2006) amrapaitnro

SikaiohoynTikd yia TNV eyypa®rn tou/tng (avr)ac@alioTikou diapecoAaBnt oTo
pNTPWO Tou dpBpou 3 Tou Tr.5. 190/2006.

Pt

Tmupog M. Zapkog
AiguBuvTig
AigvBuvon Emrorrreiag

151wTIKAS ACPAAiong .
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VELLUM o

Global Educational Services CERT

S IS0 9001:2008
VELLUM GLOBAL EDUCATIONAL SERVICES G.P.
A Code No:03I0IE0000E4

Certificate Title - TiTAog MMaoToTmoINTIKOU:

Vellum International Diploma in Travel and Tourism
AigBvéc AitrAwpa Tng Vellum yia Ta tagidia kail Tov Toupiopud

This is to certify that: - Mg 1o TTapdv mioToTTOIEITal OTI O/N;:

ZTAMATIKH-MAPIA 'PHIOPIOZ EAENH ATZABE

STAMATIKI-MARIA GRIGORIOS ELENI ATSAVE

At examination center - Z1o e€eTaaTikd kEvipo EA.KE.ALM.

Has succeded in the following modules: - ‘Exel emTUXEI CTIG TTOPAKATW EVOTNTEG:

1. Introduction to Tourism 1. Ewoaywyr otov Touplopo

2. Rules of conduct and appearance in 2. Kavovec oupnepldopdc kat epdavions
tourism OTOV TOUPLOMO

3. Host Training 3. Exntaibevon unodoxng

4. Customer service 4. EEumtnpetnon neAQTWY

5. Management of complaints 5. Alaxelplon mapanovwy

6. Telecommunications 6. TnAepwvikr EMKOWVWVIA

7. Reservations 7. KpatnoeLg

8. Ticketing 8."Ekdoon eloTtnplwy

9. Technical sales growth 9. TeXVIKEG aLENONG MWANCEWV

10. Organization Conference Exhibition 10. Opyavwon fuvedpiwv ExBéoewv
11. Electronic Commerce in Tourism 11. HAektpovikd Epmoplo otov Touplopo

Unique Candidate Identification - Movadikég Kwdikog Ymoyneiou GX0001700310V

Certificate Serial Number - A/A Miotorroinmikou: 208599

Issue Date - Huepopunvia Exdoone:  02/03/2017

Authentication QR Code
Kwdikég MNvnoiérnrag QR
-

Op 9 O

Nikolaos V. Takis - C.E.O. VELLUM
NikdAaog B. Takng - AieuB. LopBouiog VELLUM

H eyKupoTnNTA TOU TIOTOTTOMTIKOU pTropsi va emBeBaiwdel kal oty emionun 1o1ooeAida Tng Vellum hitp://www.cambridge-vellum.gr
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europass * EA.KE.ALLM.

EAANAHNIKA KENTPA AlIA BIOY MAOHEHE Greece

Woarkina together Learning for life

uptrAnpwpa MortotmroinTikou Europass

Ovoparemmwvupo: ITAMATIKH-MAPIA ATZABE Ap. MoTt. EAKEAIM: 208599

TitAog MiotoroinTikod  Al1gBvég AitTAwpa Tng Vellum yia ta Tagidia Ko Tov
Toupiopod

TitAog MoToTTOINTIKOU

i AT T ADG O Vellum International Diploma in Travel and Tourism

Tomog MioToTroInTIKOU MaoTotroinTikd EEe1dikeupevng ETHoppwong
M£Bodog thnoinong TOU E€ amooTdoewe
Mpoypapparog
Aidpkeia MpoypappaTog 4 pnveg
BaBpoi ECVET 28 B ]
Mpoéypappa Kardpriong ]
Ozparikéc Evornrec / Mabipara ~ Bo@poi ECVET
1. Eicaywyn otov Toupiouo 1

a. Tiovoualoupe Toupiopd

b. MNarti Tagidetoupe

c. lNaykoéopia HeyEBN Toupiopol

d. Baoikd pey€0n tou EAANVIKOU TOUpITHOU
e. ®opeic Tou EAAnVIKOU ToupIiopoU

N

2. Kavoveg CUPTTEPIPOPAG KAl ENPAVICTG GTOV TOUPIOHO
a. Epgdavion epyalopevou
b. Kavoviopdg yia Tn CUPTTEPIPOPT TWV EPYACOHUEVWY OF
TOUPIOTIKEG ETTIXEIPNOEIG
ZoBapd TreiBapyika TapamTwpara
[MeiBapyika pEtpa
[eVIKOG KWOIKAG CUUTTEPIPOPUS
Abdyog UTrapéng Tou Kwdika
EKTTpOOWTTWVTAG TNV ETTIXEIPNON

@™ooao

3. Exmraideuon utrodoxng 2
To TuApa utrodoxXNS

Oupwptio

TNAEPWVIKS KEVTPO

ZXETEIG JE TOUG TTEAATES

e. @épara TTPOCWTTIKOU

oo oo

4. E&utnpétnon TreAaTwy 2
Eicaywyikéc ‘Evvoieg

Taoeig oto Xwpo Tou Toupiopou

E€utrnpétnon Mehatwv — Zrpartnyikn & MNapadsiypara

Tatrol MeAarwy

MoiotnTa Ymnpeoiwy — Zroixeia & Mapadsiypata

YMNHPEZIEZ

O 16avikog Epyalopevog

@00 op




5. Alaxeipion Tapamovwy — AVAKTNON £EUTINPETNONG 2
a. Eioaywyikég Evvoieg
b. Moiétnta — Ikavotroinon — A€iomioTia
c. lNwg B8a Anpioupyrjow MioTolg MeAdTeg
d. Mnyég kan Alaxeipion Mapatmévwy
e. Avakrtnon E§utnpétnon (EmavépBwon): 2TPATNYIKN

6. TnAepwvikn eTTIKoIVWVia 2
a. H Zmoudaidtnra Tng EmKoivwviag
b. H Téxvn g Akpdaong
Cc. Améto AwgTo Q
d. ¢ TnAeguwvikrig Emikoivwviag

7. Kpatnoeig 4
a. zuotiuara Kparijoswy
b. Kparmoeig =evodoxeiwv
c. PMS orn Aigév kai Tnv EAAnvikr) Ayopd
d. Revenue Management
e. Yield Management

8. 'Ekdoon eioitTnpiwv 3
a. loTopiki avadpopr guoTNUATWY KPArAoEwY
b. "Ekdoon agpotTopIKwy E101TAPIWV
c. Taonuavrikétepa GDS Tou XpnaoipoTrolouvTal aTtnv EAAGOa
d. 'Ekdoon e101mnpiwv og aKTOTTAOIKEG ETAIPIEC

9. Texvikég avgnong TwArRoewyY 4
KatavoAwTikEG ouvriBeieg '

. ZUVNABEIG TTPOCDOKIES — AVAYKEC TTEAATIV

¢. 10 mpdypaTa Tou TEETTEl VO YVWPIZETE yia TOUC TTEAGTEC oag

d. XapaktnpioTika Tou KaAoU TTwANnTr

e. Xproiua tips yia Tig TwARoEIC

o

10.Opydvwan Zuvedpiwv & ExBETswv 4
a. ETrayyeApatikog Toupiopoc
b. Zuvedpiakdg ToupIGUOC
c. Opydvwaon & e1dIKd XapaKTNPIOTIKA TwV CUVESPIWV
d. EkBeolakdg Toupiopog
e. Alopydvwan ekBéoswy

11.HAekrpoviké Eutrépio atov Toupiopd 2
a. Baoikég apxéc MdpkeTivyk
b. Apxéc nAekTpovikol MdpkeTivyk
c. Eioaywyikég Evvoieg NAEKTPOVIKOU EUTTOPIOU KAl oxediaan
IoTOOEAID WV
d. Texvoloyieg TANPOQYOPILIV KAl ETTIKOIVWVIAC aTOV TOUPIOPO (e-
tourism) kai ToupioTikn ¢riTnon

ZYNOAO 28 ECVET




ExmmaidsuTikog Popéag:
EAAHNIKA KENTPA AIA AIOY MAGHIHZ - KABM 2
Mpoypappa €€ Atrootdoswg Exmraidevong (E-Learning)
KENTPO AIA BIOY MAOHZHZ EMIMEAQY 2
11" OkTwpRpiou 24 kai MkEpTOOU
50100 KoZavn
info@elkedim.gr
http://www.elkedim.gr/
Xopriynon adeiag Kévrpou Aia Biou Mdénang (KABM2) a6 tov EOMMEN.
E1dik6c Kwdikdg ApiBpog: 2000453

MpoiimoBéosig Eiocaywyng oo Mpdéypappa KatdpTiong:
1. Amégoitoi AEI kai ATEl 1} Avayvwpiopévou KoMAeyiou Tng nuedatmig kal Tng
aAAodatmg
e Kdrtoxol ToToTroINTIKOU KaANG YVwong Hiag TouldxioTtov yAwaooag g E.E. (exTog
NG EAANVIKAG)
2. AmogoiTol dsuTtepoBdaBuIag eKTTaidEUoNg PE ATTOBEDEIYHEVN CUVAQN OTO AVTIKEIUEVO
4€Tr) EPYQOIAKN EPTTEIRIAL
o Kdroyol moTomoinTikoU KaARg yvwong piag Touhaxiotov yAwooag Tng E.E. (ekT6g
™S EAANVIKAG)

Emituxfc OAokAfpwon kai A§ioAdynon Tou Mpoypdppartog Karaptiong:

To Mpoypappa oAOKANPWVETAI ETTITUXWS PE TNV ATTOKTNON, KATOTTIV EEETACEWY QTTO TOV
aveEdptnTo @opéa TioTorroinong mpoodviwy Vellum Global Educational Services, Tou
Vellum International Diploma in Travel and Tourism.

Mo TV CUMPETOXH TOUG OTIG EEETACEIC Of EKTTAIBEUOUEVOI Ba TTPETTEI VA ATTOKTHOOUV
poPBiBdoipo Babud (100%) ot OAeg TIg ETTAIBEUTIKEG EvOTNTEG. (MEBOBOG TTapakoAouBnong
Kai aglohéynaong kartd Scorm 1.2).

O1 ekTaideudpevol aglohoyolvTal avd TakTd Xpovikd diaoThuara (oTo TEAOG TNG KABE
evoTnTac) péow TEOT afloAdynong Kal £pyaoiWV TTOU TIPETTEl va uttoBdAAovTal pEca O€
OUYKEKPIPEVA XpovIKd TTEpIBLpIa.

MepioooTEPEC TTANPOYPOPIES:
e EBviko MAaioio Mpoadvtwy http://www.nqf.gov.gr/

e EBvikoc Opyaviopog Maromoinong MNMpoodviwy kai ETrayyeApaTtikoU
MpooavatoAiopou — EOMNMENM http://www.eoppep.gr/
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< ) Ap. MioToToITIKOG: 771 /2022 |
¢ 352 ¥ EKETA @eooatovikn, 27/01/2023
L ¥iwe'F EBNIKO KE! )
. AH_“.,--
INITITOYTO TEXNOAOTIQN NAHPO®MOPIKHEI KAI ENIKOINONIQN
O/H ZTTAMATIKH-MAPIA ATZABE
OAOKARPWOE ETMITUXWG , TO £€T0G 2022 :
10 EKTroudeuTIKO Mpdypappa "Ekmraideuon Ekraideutwy EvnAikwv"
Sidapkeiag 200 wpwyv (8 ECTs), xpovikng didpkeiag 3 unvwv e évapén 29/8/2022 kai AR§n 29/11/2022, To otroio
mpayparotroifdnke amréd 1o lvoTitouto TexvoAoyiwv NMAnpo@opikAg kai ETikoivwviwy Tou
EOvikoU Kévrpou ‘Epeuvag kai TexvoAoyikAg AvaTtrtuéng

O EmioTnpovikd Ymreubuvog Tou ‘Epyou
AiguBuvTtiig KA kai Mpdedpog AX EKETA

D|m|tr|OS Digitally signed by Dimitrios
Tzovaras
Tzova ras Date: 2023.02.16 11:56:15 +02'00'

Ap. AnpnRTpiog T{oRdpag
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Ap. Miotomontikou: 2023_7067
ITANEIIIXTHMIO | KENTPO EITIMOP®QIHY

AITATOY | Sy e

MIZTONOIHTIKO ENIMOP®Q2H2

BeBawwvetal 6tL n STAMATIKH MAPIA ATZABE (Ov. Matpog: FPHFOPIOZ) cuppeteixe Kat
oAokAnpwoe pe erutuyia to Empopdwtiko Mpodypappa

Ewdwkn Aywyn Kat Eknaidsuon

oUUPWVA LE TO EMLOUVATITOUEVO ZUMMARPWHA MOTOMOLNTLKOU.

O TIpdedbpog Tov K.E.AL.BI.M. My HinA01/06/ 2888 H Emotnpovika YoedOovn

KaOnyntic AHMHTPHY [TAITATEQPTIOY KoOnyritpro XPYSH BITZIAAKH
LYpa@o aImd TO IPWTOTLIIO

PA ATTEAOY




ITANEIIIZXTHMIO | KENTPO EIIIMOP®QYXHY.

AITATOY | REpe o

ONOMATEMNQNYMO KATOXOY MNIZTOMOIHTIKOY o
XTAMATIKH MAPIA ATZABE /_'_ S
APIOMOZ NIZTOMNOIHTIKOY
2023_7067 |
®OPEAZ MNOY EKAIAEI TO NIZTOMOIHTIKO N\
Kévtpo Empodpewong kat Awd Biou Maénong (K.E.Al.BI.M.) Tou Mavenotnuiou Atyaiou \
TITAOZ MPOrPAMMATOXZ (EL)

EdikA Aywyn kat Eknaideuon

META®PAZMENOZ TITAOZ MPOrPAMMATOZ (EN)

Special Education and Training

XPONIKH MEPIOAOZ YAOMNOIHZHEZ NPOrPAMMATOX (Hp. ‘Evapgng - Hu. Aigng)
29/08/2022 - 29/05/2023

MEO©OAOZ YAOMOIHZHZ MPOrPAMMATOZ

To Mpoéypappa UAonoleiTal GUUPWVA HE TIG APXEG TNG AVOLXTAG Kal €€ anooTAoewg NAEKTPOVIKAG HABNONG, HECW acUyxpovwy f/Kat oUyxXpovwv
(TnAedlaokEYeLg) peBOdwv didacKaAiag Kat pabnong.

MEO©OAOAOrIA A=ZIOAOIrHZHZ MPOrPAMMATOZ
H a&loAoynon eniteugng Twv pabnolakwy oTtoxwv dleEayeTal pe NOAANAEG EVOANOKTIKEG KAl CUUNANPWHATIKEG HEBODOUG, CUUNEPINAUBAVOUEVWY TWV

00KAOEWV AUTO-0ELOAOYNONG, EKNOVNONG EPYACLWV, CUULETOXI O€ OTOUIKEG 1] GUAOYIKEG HaBNOLOKEG dPACTNPIOTNTEG Kal EEETACEIG KABWG Kal TNG
€vePYNG EUNAOKAG KaL oUvEPYAaTiag oTn HaBnaolakr Koo TNTA yia TNV avanTugn KPLTIKAG OKEWYNG KAl avaaToxXaopou.

AIAPKEIA EMIMOP®QZHZ KAI NIZTQTIKEZ MONAAEZ

Aidpkeia (wpeg)

A1dakTIkéG EvoTnTEGg MpoypdupaTog ETMIHOPEWONG

Movadeg ECVET

YuxonaBoAoyia Bpegpoug, Madiou kat E@riBou 55 2.75
MéBodot Avixveuong AvanTuglokwy AldTapaxwy 55 2.75
Alatapayfy ENelppatikig Mpoooxng - YnepkivntikétnTta (AEM-Y) kat EWdkég Mabnowokég Auokolieg (EMA) 55 275
Alaxeiplon kat Tpononoinan NPoBANHATWY CUUNEPIPOPAG 55 2.75
TXONKN ZUUPBOUAEUTIKN 55 2.75

NopoBeaia EdikAg Aywyng kat Aiknan ZxoAkwv Movadwv Edikng Aywyng 55 275




ITANEIIIZXTHMIO | KENTPO EIIIMOP®QYXHY.

AITATOY | REuey o

AIAPKEIA ENMIMOP®QZHZ KAI NIZTQTIKEZ MONAAEZ

. . . Aidpkeia (wpeg) .
A1dakTIkéG EvoTnTEG MpoypdupaTog EMIHOPOWONC Movadeg ECVET
Mpaktikég Evtaglakng Eknaideuong 55 2.75
Néeg Texvohoyieg otnv EidikA Aywyn kat Eknaideuon 55 2.75
Z0voAo 440 22
U
~
//,4
O Mpodedpog Tou K.E.AI.&(,M?\,,/(_«'? H Enotnuovikd Ynelubuvn
Kabnynthg AHMHTPHXZ I'IAI'IKI'E?éT*jOV ¥ \"Oj KabnyAtpa XPYZH BITZINAKH
(>[5 /6 ==\ e || |
[= {Bﬁé F‘Vﬁvpﬂ@ ané 1o Npwtd

hﬁu:ﬁpﬁf@?qud; pXeia g Ynnpgoiag, pag
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The impact of the 2007-2008 crisis on NBA attendance

Consumer behaviour is shaped by a number of parameters. One such parameter is the state of the
economy and the level of disposable income, as the demand for goods is shaped according to the
circumstances and the type of good. This paper examines whether the economic crisis of
2007-2009 had an impact on the number of spectators of the NBA games. The analysis examines,
as well, whether some teams are more recession-proof than others. In order to establish the above,
an econometric analysis has been conducted, having as independent variables the GDP, the real
disposable income and the ranking position of the teams, and as a dependent variable the number
of tickets. Correlation analysis has being conducted, while a multiple regression analysis has been
performed. The results show that the number of tickets has a correlation with GDP. The regres-
sion analysis shows that the ranking position is an explanatory variable of the number of tickets,
while unemployment is not a statistically significant factor. As a conclusion, the analysis shows
that recession has a negative impact on the number of tickets, while the ranking position of the
team plays a significant role on the number of spectators.

Keywords: recession, economic crisis, disposable income, sports economics, consumer behaviour

JEL classification: G01, R22, Z20

Introduction

The current study examines the impact that one factor, i.e. the income, had on
stadium attendance during the period of the economic crisis 2007-2008. The rea-
son for this choice is because the price of the tickets changes not only among peri-
ods but also among matches, resulting in the difficulty of obtaining detailed ticket
price data, while the presence of superstar players also differs among seasons, in
the sense that a player who is considered to be the star in a season might be less at-
tractive in the next season. Since the study examines the impact of the income
alone, it should be underlined that other factors may have had an impact on the
attendance.

The factors that influence consumer behaviour consist of social, personal, psycho-
logical and cultural characteristics [Solomon et al., 2013, p. 362]. Buying behaviour
usually depends and is influenced by a wide range of factors [Martins et al., 2012,
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p- 37] such as income, demographic, social, as well as cultural factors. In addition
to the above internal factors, there are also the external factors of the circumstance
surrounding the environment as mentioned in the literature. Nilesh [2013] di-
vides the factors into external, culture and subculture, social class/group, family or
interpersonal influences and the others encompassing the geographical, political,
religious and economic environment.

One of the most important factors that influence consumers” behaviour and
their decision to buy or not to buy a particular good is disposable income [Schiff-
man et al., 2014, p. 368]. In general, depending on the change in income, the
change in demand for goods is also modulated, but having a distinction depend-
ing on whether goods are considered as inferior, regular or luxury.

Attending matches in the stadium as spectators at their team’s games has mul-
tiple functions. Itis a way to socialize [Hall et al., 2010, pp. 331-335], and to express
their support for the team [Cavdar, Circova, 2018, p. 674], while at the same time it
is a means of financial support, by buying the tickets and team’s paraphernalia
[Bristow, Sebastian, 2001, pp. 264-265] so that the fan can contribute directly to the
team’s revenues and the team can be competitive. The decision to attend the game
is defined by a number of factors. Some factors are economic ones, based on the
concept that the consumer is rational and makes a decision according to the ex-
pected utility from the game in comparison to the price; a decision well-described
in the utility theory [Blunder, 1988, pp. 18-22; Gilboa, Schmeidler, 1997, pp. 740—
752]. Other factors are social, including the preferences of the family, the habits of
the friends and the habits of the friends [Ramya, Mohamed, 2016, p. 78]. While
some factors are general, in the sense that shape a person’s purchasing behaviour
and decisions, as the ones mentioned above, other factors are more sports-related,
such as the uncertainty of the outcome [Coates, Humphreys, 2012, pp. 373-375;
Mills, Firt, 2014, pp. 214-216; Pawlowski, Nalbantis, 2015, p. 4128], the other games
and events, which act as a “direct” and “indirect” substitute respectively [Addessa,
Bond, 2021, p. 4], and the attractiveness of the match [Addessa, Bond, 2021, p. 12],
which, in a way, is associated by the presence of superstar players [Humphreys,
Johnson, 2020, p. 174].

Having reviewed the factors above, the current study focuses on the dispos-
able income as the key factor having an impact on attendance, having an eco-
nomic rather than a social perspective. As stated above, although it is a factor
having an impact on buying behaviour, it was not possible to examine thoroughly
the price of the tickets, due to the lack of available data. While stating that, the re-
searcher took into account that the net change of the average price of tickets from
1999 to 2008 was 1 dollar or 2% [Josza, 2011, p. 142]; thus, since no major differ-
ences have been recorded, it can be assumed that the price of tickets would not
be a factor having a decisive impact on the decision to attend a game. Also, for
the reasons mentioned above, the research does not include a variable regarding
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“superstars”. Hence, the study includes only one independent variable, namely
the disposable income.

The question therefore arises as to whether the economic crisis has brought
about a change in the number of spectators attending professional basketball
games with a physical presence on the court. In order to examine this question,
the paper performs a correlation coefficient analysis to determine whether the
number of tickets changes along with the change in the economy and disposable
income, and also performs a linear regression to determine whether changes in
the number of spectators can be explained by changes in income.

The importance of this study is based both on academic reasons and on the
contribution that it can make to the management of teams participating in the
NBA. In terms of the paper’s contribution to academic research, this research ex-
amines an important aspect of sports economics and microeconomics, which con-
cerns how the demand for one of the most popular US sporting events is shaped
during periods of recession and declining disposable income. So, in this light, this
research adds to the literature regarding the income elasticity of NBA games and
whether watching games can be considered a normal good. It also strengthens the
academic literature regarding the impact of an economic crisis on various sectors
and activities of the economy. In addition to contributing to the academic litera-
ture, this research also contributes to decisions regarding sports economics, in the
sense that, knowing income elasticity may be helpful for NBA managers.

In Vacsi's [2013, p. 146] research, it is found that in 2007-2008 there was a de-
crease in ticket sales for NBA teams, while Parlow’s [2010, p. 196] article states that
NBA teams in 2007-2008 recorded losses due to the economic crisis, but there is no
mention of the effect of the change in income. In Gao and Kim's [2017, pp. 16-17]
research it is found that the decrease in income affected the decrease in demand
for entertainment expenditure, which includes “admission fees to sporting events
[single admissions and season tickets]”, but without a specific measurement for
this category and without any reference to the demand for tickets to NBA games.

1. Literature review

First of all, when the economy has a recession, i.e. the GDP is declining, in-
stead of increasing, then both the enterprises and the consumers are decreasing
their expenditure due to two main factors: first of all, they have less disposable in-
come, as a result of the recession [De Nardi et al., 2011, pp. 2-3]. Second, the mar-
ginal propensity to save is increasing, because the households are afraid that they
will have less disposable income in the future, thus they should have a higher
amount of savings, in order to address their future needs. In this sense, the house-



38 Stamatiki-Maria Atsave

holds prefer to cut their current expenditure and increase their savings, in order to
be protected from the recession that might continue [Pistaferri, 2016, p. 9]. Thus,
the marginal propensity to save increases, and the additional amount of savings
acts as insurance for the households, since the market itself cannot have an insur-
ance instrument to protect the disposable income in cases of crises [Mishkin, 2007].
As aresult of the increase of the marginal propensity to save, the multiplier of the
economy decreases, leading to a decrease in the GDP [Parkin et al., 2008, p. 164].

Except for the fears of the households, the other reason is that they have lower
disposable income, thus the decrease in the expenditure is due to the fact that,
during the recession, the households do not have the economic means to continue
the same rate of consumption as they used to before the crisis. This is because of
two reasons. The first reason is because, during the recessions, the unemployment
increases and the wages decrease [Kalleberg, Von Wachter, 2017, p. 17], thus there
is lower income from employment [Elsby et al., 2010, p. 3]. The other reason is that,
during the recession, the value of the property and assets households have de-
creased as well. For example, the value of stocks decreased in the 2008 recession
[Dwyer, 2009], thus there is a decrease in the households’” wealth.

The first two years of the recession in the United States witnessed a significant
decline in consumption [Lee et al., 2010, pp. 3—6]. Concern about the occupational
status of residents and the fear of losing their jobs dramatically reduced their will-
ingness to make purchases, especially when they were for leisure and entertain-
ment [Mansoor, Jalal, 2011, p. 112]. In fact, Stock and Schultz [2011, p. 229] state
that consumers’ reluctance to shop intensifies during economic downturns be-
cause it is affected by the consumer’s social ties, both family and friends.

The consumption structure of households during recession deteriorates, re-
sulting in lower consumption and more rational purchase decision making. Con-
sumers, now spending less money on unnecessary expenses, are more careful and
do not spend on products that do not meet their fundamental needs [Sobczyk,
2013, p. 345]. Also, household consumption expenditure is decreasing to the ex-
tent that their income is decreasing [McKenzie, Schargrodsky, 2011, p. 28].

Based on these, the study examines a key independent variable, i.e. the real
disposable income per capita, in order to identify whether this factor has an effect
on the stadium attendances of the NBA teams.

2. Methodology

The research uses the Pearson correlation coefficient r. Also, there is a regres-
sion analysis in order to determine the degree of the effect of change in disposable
income on the number of tickets. In linear regression analysis, the p-value is a con-
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tinuous measure of evidence. A low p-value means either that the null hypothesis
is true and a highly improbable event has occurred or that the null hypothesis is
false. The dependent variable Y is the number of tickets at the stadiums of each
team in home matches.

The independent variable used is the level of real disposable income per capita.

However, for the completeness of the paper, a second independent variable
was also considered, which is the team’s involvement in the league competition.
This variable was chosen as it is recorded that fans have an increased interest in at-
tending their team at the stadium when the team has a chance to excel, while on
the contrary, when the team cannot claim a competitive position to win the cham-
pionship, fans’ intrinsic interest decreases.

The linear regression analysis has the following limitations:

Parameter instability: this indicates the tendency for the relationships be-
tween variables to change over time due to changes in the economy or markets.
For example, if a variable is highly dependent on a particular factor, then the re-
gression analysis model will need to be adjusted for that factor in order to produce
reliable results. In the case of the present analysis, no events have occurred which
would determine the number of spectators in the stadium, so that the model
would have to be adjusted.

Sensitivity to outliers: the linear regression model is sensitive to outliers. This
means that a majority of the data occurs close to the x-axis, but if there are two
points very far from the x-axis, then the regression results will be affected. In the
case of this regression, no outliers have occurred in either the dependent or the in-
dependent variable, as determined by the descriptive statistics.

Over-fitting: when there are many independent variables, the linear regres-
sion model may over-fit the assumptions so that, in addition to the relationships
between the variables, it will also shape the random error. In the case of the pres-
ent regression, there is no multivariate model.

Linear correlation: if a relationship is non-linear, the model does not take it
into account. In the case of the present regression, no non-linear correlation has
occurred.

3. Data

The survey data are as follows.

Net disposable income per capita is in US dollars and is posted on the Federal
Bank of St. Louis website.

Number of tickets refers to the number of tickets purchased for the teams’
home games, as the total number of home and away is not recorded. However, the
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statistics on the NBA Federation’s website record the average number of home

and away tickets, which is considered as an alternative.
The following teams have been excluded from the sample of total teams:

— The Hornets has been excluded from the sample, because the team did not
participate in the 2001 to 2004 championship,

— Wizards has been excluded from the sample, because the team did not partici-
pate in the 2005 championship,

— Warriors and Trail Blaze have been excluded from the sample, because the te-
ams did not participate in the 2009 championship.

4. Findings

First, descriptive statistics are recorded in terms of the total number of tickets.
As recorded in Table 1, the annual average number of tickets for the teams” home
games is 18,381,079 tickets (SD 433.87).

Table 1. Descriptive statistics, number of home tickets, 2001-2009

Descriptive statistics Value
mean 18,381,078.56
median 18,449,282.00
standard deviation 433.87
kyrtosis -1.28
range 1,221,536.00
minimum 17,816,096
maximum 19,037,632

Source: Own elaboration.

As presented in Figure 1, while until 2003 less than 18 million tickets had been
sold per season, in 2004 this figure increased to 18.3 million and in 2007, i.e. the
year before the recession, tickets reached 19.04 million, and in 2008 dropped to
18.4 million tickets.

As shown in Table 2, while the total number of tickets increased by 3.44% in
the period 2001-2009, during the period of the economic crisis, i.e. the period
2007-2009, the number of tickets decreased by 2.77%, while in the period before
the crisis, from 2001 to 2006, the number of tickets increased by 5.36%.
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Figure 1. Number of tickets in NBA games, 2001-2009

Source: Own elaboration.

Table 2. Number of tickets and percentage differences per period

Period Number of tickets

2001 17,893,962
2002 17,943,503
2003 17,816,096
2004 18,277,146
2005 18,648,985
2006 18,853,527
2007 19,037,632
2008 18,449,282
2009 18,509,574
A% 2001-2009 3.44%

A% 2001-2006 5.36%

A% 2007-2009 —2.77%

Source: Own elaboration.

This is the first indication that there has indeed been a reduction in the
number of tickets.

It should then be examined whether there is a correlation between the
number of tickets and the level of disposable income.

The correlation coefficient between the independent and dependent variable
is 0.163.
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Under the null hypothesis of no correlation: t[214] = 2.40923, with a two-tailed
p-value of 0.0168.

Therefore, with this coefficient value, it is found that there is no correlation be-
tween the variables, so the number of tickets is independent of the level of dispos-
able income.

If the dependent variable is the average number of total tickets, i.e. the tickets
of home and away games of the teams, there is a relative increase in the value of
the correlation coefficient r = 0.256, but even this value shows that there is no cor-
relation.

The next correlation to consider is between the team’s league position in each
year and the number of tickets. For this, the correlation coefficient is —0.955. The
negative sign is due to the fact that in the rankings there is a contrast of numbers,
in the sense that the higher number in the ranking order represents a lower posi-
tion; for example, the number 22 in the rankings is higher than the number 15, but
represents alower position. Therefore, the correlation coefficient of —0.0955 shows
a significant correlation between the team’s position in the annual league and the
number of tickets, as the higher the position, the higher the number of tickets in-
creases, while on the contrary, when the team becomes non-competitive, the
number of spectators decreases.

Of course, one could argue that this correlation is so strong and statistically
significant because it is based on tickets for home games, so the correlation is valid
because only the number of fans of each local team is taken into account. How-
ever, the correlation coefficient is also very strong when considering the average
number of tickets, i.e. home and away tickets, having the value of p = —0.913. Al-
though the value of the correlation coefficient is relatively lower than the previous
indicator, it still demonstrates a very strong correlation (the reason for the nega-
tive sign of the correlation coefficient is explained above).

Based on the above, a linear regression was performed to determine whether
the level of disposable income is a factor that can explain the change in tickets in a
statistically significant way.

The regression statistics are presented in Table 3. The multiple R shows the de-
viation of the dependent variable, which can be explained by the regression. The
multiple R is 0.16, so there is no correlation.

Table 3. Model summary

Standard
Model R R square Adjusted R square andard error
of the estimate
1 0.163* 0.026 0.022 95448.36552

* Predictors: [Constant], Average_income

Source: Own elaboration.



The impact of the 2007-2008 crisis on NBA attendance

The analysis examines the null hypothesis, in the ANOVA analysis. As pre-
sented in Table 4, the value of F is 5.804 while the significant F is 0.017 < 0.05, thus

the null hypothesis cannot be accepted.

Table 4. ANOVA

Model Sum df Mean F Sig.
of squares square
regression 5.29E+10 1 5.29E+10 5.804 0.017*
1 | residual 1.95E+12 214 9.110E+9
total 2.00E+12 215

* Predictors: [Constant], Average_income.

Source: Own elaboration.

The regression in Table 5 shows that the real disposable income has a p-value
= (.02 < 0.05, hence the independent variable is an explanatory factor of the number
of tickets.

Table 5. Regression, real disposable income and home tickets

Coefficients*
unstandardized coefficients standzflr.chzed
coefficients
Model t sig.
B standard beta
error
1 [Constant] 295907.661 172416.710 1.716 0.088
Average_income 11.352 4.712 0.163 2.409 0.017

* Dependent variable: Home_tickets.

Source: Own elaboration.

Conclusions

The linear regression showed what is noted in the literature, that the change
in the amount of disposable income is a factor that affects consumer choices. Fans
clearly love their team and want to support it, both emotionally inside the stadium
and financially. However as has been found, the decline in the number of tickets is
explained to a statistically significant extent by the decline in income.

Compared to the results of previous studies that had shown that tickets de-
creased during the economic crisis, the present study has managed to make con-
crete and measurable the effect of the change in real disposable income on the
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number of tickets for NBA games, and also gives a clear answer to the question
whether the number of tickets is correlated with the position of the team in the
championship. In fact, the analysis shows that the position of the team has a strong
correlation with the number of tickets, which may substantiate the view that the
more competitive teams are more resilient to recessionary conditions in terms of
their ability to keep their fans in the stadium.

The findings of the research not only fill the literature gap regarding the effect
of declining income on the demand for NBA game tickets, thus contributing to the
strengthening and expansion of the academic literature, but can be used in prac-
tice by the teams participating in the NBA: based on the findings of the research,
an NBA team has the possibility to plan how to deal with a new economic crisis
that may occur in the economy: the team can know about the crisis’ effect on tick-
ets demand, to calculate this impact in terms of ticket revenues and to take the
proper measures in their pricing policy and their cost management. Of course, it
should be noted that a future study analysing the effect of the change in dispos-
able income on the home tickets of a selected team and its fans will provide even
more targeted results, taking into account the different changes in disposable in-
come according to the demographic characteristics of local fans.
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organizations. This will be particularly valuable for your company.

She would be an assct to any employer, and [ wholeheartedly recommend her for any endeavor
she chooses to pursue. Please let me know if you have any further questions.

Sincerely,

Kritikos D. Panagiotis

Job Title :Financial Tax Advisor
Company : Aksia Simbouleutiki
Address : Agidos 47 - Sparti
Phone : 27310-21400

Email : isologi@spa.forthnet.gr

YMEPFATES O.E.
APTH/T.K. 23100
0/6932 462717

Agidos 47 Sparti, T.K. 23100, Phone.-Fax 27310 21400 , 6932-462717 email : isolog@sp.forthnet.gr
Omirou 8 , Athens, T.K. 10564, Phone. 210 8023740 Fax 210-8023743
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EAAHNIKH AHMOKPATIA

YMNOYPIEIO EPFASIAS & KOINQNIKQN YNOGEZEQN Ap1Bu6c MpwTokGAAOU : 9464174
e-E®PKA
Ap1Buog EykupétnTag : 00223843D04BEAADOA

HAEKTPONIKOZ EONIKOZ ®OPEAZ KOINQNIKHZ AZPAAIZHZ

BeBaiwon Mpoutrnpeoiag
MNa xprion og AZEN wg BeBaiwon xpovou ac@daAiong kai yio KABg vopiun xprion
BeBaiwvetal 611 o/n Ac@aAiopévog/n pag ATZABE ZTAMATIKH MAPIA 6vopa ratpég TPHIFOPIOX pe A.M.K.A 10098803066 ka1 AAT

AAHAQTO, 61Twg TTPOKUTITEI ATTO TA OTOIXEIN TTOU TNPOUVTAI OTNV YTTNPECIa HAG Ao@PAAICTNKE WG HITBWTOG/N Yia GUVOAIKA 128 nuépeg
aoc@aAiong oo 07/2011 éwg 12/2011, oToug KATWOI EPYODOTEG:

Hp.
Amo ‘Ewg Epyaciag A.M.E. Emrwvupia Epyod6Ttn Eidog ApaoTtnpiotntag  EidikéTnTa
07/2011 12/2011 128 0420264279 ADECCO ANQNYMOZ YMNHPEZIEZ TPAGEIQN Ac@aNIoTIKOI UTTAAANAOI
ETAIPEIA MPOZQPINHZ EYPEXZHZ MPOZQPINHZ
AMAZXOAHZHZ AMAZXOAHZIHZ

M.AEKKA

NMAPATHPHZEIZ: Av T0 0UVOAO TWV NUEPWYV UTTEPPAiVEI TO CUVOAO TWV NUEPOAOYIAKWYV NUEPWYV TOU AVTICTOIXOU XPOVIKOU SIGCTANATOG, N
emITTAéoV S10¢popd NUEPWV ACPAAIONG APOPd TAUTOXPOVN ATTACXOANGCT O€ TTEPICTOTEPOUS ATTO £vav EpYOSOTEG.

Xopnyeital kat’ epappoyn Twv diard§ewv Tou apb. 4 Tng pe apiBp.oik. 17535/A1.6002/2020 KYA, pe ka0e emi@UAagn yio OTTOIAdATIOTE £K TWV
UOTEPWV UETABOAR TWV OTOIXEIWV ACPAAIONG BACEI TWV OTTOIWV EKSOONKE.

EmaAn@suon eykupoTtnTag: https://apps.ika.gr/eCheckCerts



EASTMAN CHEMICAL FINANCE EUR S.ar.l.
11-13, Boulevard de la Foire

L-1528 Luxembourg

Grand Duchy of Luxembourg

Phone : +352 202118 0793
www.eastman.com

To Whom It May Concern:

Luxembourg, 4 September 2018

Ms. Maria-Stamatiki Atsave worked for our Treasury Center in Luxembourg from mid-April 2018
through the end of August 2018 on an internship. She was responsible for assisting our Cash
Managers in the day-to-day operations, primarily focusing on cash forecasting through the
Company’s ‘“Treasura’ Cash Management System.

I worked as her professional mentor during said period and came to know Ms. Atsave as an
intelligent, consciences and reliable resource. She dares to speak out, both to co-workers and
superiors, challenging them to surface the core of issues — and built improvements based on that. I
found such conversations with her always very impactful.

I would not hesitate to recommend Ms. Atsave for any position that can make use of the character
traits described.

Regards,

Wilko J. #an Rooijen
Director, International Treasury

Eastman Chemical Finance Eur S.ar..
11-13 Boulevard de la Foire
L-1528 Luxembourg

Grand Duchy of Luxembourg

Capital social: EUR 12,000
RCS: B217453



Global reach
Local knowledge

Ms. Maria ATSAVE TMF Luxembourg S.A

50, Rue Muhlenbach 46a, Avenue J.F. Kennedy
L-2168, Luxembourg L-1855, Luxembourg
Luxembourg Luxembourg

Luxembourg, 05 October 2023

REMITTED BY EMAIL

Subject: Certificate of employment

To whom it may concern,

We confirm herewith that Ms. Maria ATSAVE, born on 10 September 1988 has been employ
by our company from 01 February 2020 until 25 September 2023 as follows:

e Junior Onboarding Officer, from 01 February 2020 to 31 December 2021;
e Onboarding Officer, from 01 January 2022 to 25 September 2023.

Her contract was concluded for an unlimited period of time.

Yours sincerely,

— -

\\‘
Stéphane TOSCANO Patrick van DENZEN
Proxy Holder A Director

HR Director

TMF Luxembourg S.A

46a, avenue J.F Kennedy, L-1855 Luxembourg
T:+35242 71 71 - 1 | F: +352 42 19 61 | luxembourg@tmf-group.com tmf-group.com
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CCSS

Centre commun de
la sécurité sociale

Adresse postale : L-2975 Luxembourg

Guichets : 4, rue Mercier L-2144 Luxembourg

Heures d'ouverture : de 08h00 a 16h00

www.ccss.lu | ccss@secu.lu | Tél.: 40141-1 | Fax : 404481
DEPARTEMENT ADMINISTRATIF

Plevritis-Atsave Stamatiki Maria 73
50, Rue de Mihlenbach
L-2168 LUXEMBOURG

Madame,

Nos références: 1988 0910 010 20 Luxembourg, le 03.10.2023

CERTIFICAT D'AFFILIATION

Nous avons I'honneur de vous informer que vous étes enregistrée dans nos fichiers pour les occupations /
qualités suivantes :

Plage d'observation : & partir du 10.09.1988

DU AU QUALITE
20.02.2017 10.09.2017 | Assurance maladie auprés de la Caisse nationale de santé
01.08.2017 31.08.2017 | Salariée aupres de I'employeur
RAKUTEN EUROPE BANK SA
16.02.2018 05.09.2018 | Assurance maladie auprés de la Caisse nationale de santé
06.09.2018 05.05.2019 | Salariée aupres de I'employeur
FUNDROCK MANAGEMENT COMPANY SA
06.05.2019 05.01.2020 | Salariée aupres de I'employeur
ADEM - SERVICE CHOMAGE
01.09.2019 a ce jour Assurance maladie aupres de la Caisse nationale de santé
01.02.2020 31.12.2020 | Salariée auprés de I'employeur
TMF FUND SERVICES (LUXEMBOURG) S.A.
01.01.2021 a ce jour Salariée auprés de I'employeur

TMF LUXEMBOURG SA

Ce certificat constitue uniquement un relevé des affiliations a la sécurité sociale enregistrées auprés du
Centre commun de la sécurité sociale du chef d’'une affiliation obligatoire (p.ex. activité professionnelle,
bénéfice d’un revenu de remplacement ou d’une rente ou pension) ou volontaire. Il n’est par contre pas
destiné a attester un droit éventuel aux différentes prestations sociales ou familiales.

Ce certificat, qui a été commandé via le site internet du Centre commun de la sécurité sociale, www.ccss.lu
sous « Commande de certificats » ou généré via MyGuichet.lu, a été établi automatiquement et ne porte ni
cachet, ni signature.



europass
Stamatiki Maria Atsave

Date of birth: 10/09/1988 | Nationality: Greek, Luxembourgish

Gender: Female | Phone number: (+30) 6937396272 (Mobile) | Email address:

mm.atsave@gmail.com

Address: 3rd kim EO Spartis-Paroriou, 23100, Greece (Home)

ABOUT ME

Professional with experience in financial services with a keen ability to enhance the banks and financial
institutions’ bottom line by improving its public image and promoting services. Awarded prestigious
scholastic scholarship for excellent academic achievements. Background in customer service including
building and maintaining relationships, addressing and resolving customer complaints, and fulfilling needs
in client-based and time-sensitive environments. Adept in managing day-to-day functions, delivering quality
products and services, and providing administrative support to staff. Proven leader equipped with excellent
interpersonal, management, communication and research skills. Dedicated and continually striving to
develop new skills and take on new challenges.

Availability: Immediately
References: Available upon request

mProgram Development mBanking/Investment mSupply Management
mCRM/Marketing/Sales mAML/KYC mNegotiations/Back Office

mCompetitive Intelligence mActuarial/Risk Management mForecasts/Projections/Research
mConfidentiality mConflict Resolution minventory Control

WORK EXPERIENCE

01/02/2020 - 25/09/2023 Luxembourg, Luxembourg
ONBOARDING OFFICER (PROMOTED FROM JUNIOR TO ONBOARDING OFFICER ON
01/01/2022) TMF LUXEMBOURG SA

m Adhering to internal Compliance policies and external regulatory requirements in the completion of KYC
files.

m Performing KYC and QC on both onboarding and periodic review files.

mObtaining client due diligence documentation from Corporate Banking, Financial Institution and Treasury
Relationship Managers ("RMs").

m Providing guidance to RMs and key stakeholders on KYC requirements.

m Conducting a risk-based analysis on prospective (or existing) clients according to current KYC guidelines
and standards.

m Using external screening systems (World-Check, Factiva) for PEP screening and adverse media checks.

m Preparing RCS and RBE filings.

m Preparing reports and analysis for Compliance as and when required (e.g. Financial Crime Risk
Assessment ("FCRA") forms, PEP assessment forms and material adverse media assessment forms.

m Updating core applications with KYC related static data.

m Completing all necessary Compliance and KYC training as and when required.

m Helping to generate relevant Management Information (MI) and assisting with training sessions for the
Client Onboarding Manager / Head of Client on boarding when required.

m Quality checking the completeness of client files

01/09/2018 - 31/05/2019 Luxembourg, Luxembourg
BUSINESS IMPLEMENTATION OFFICER - PROJECT MANAGER (CDD) FUNDROCK MANAGEMENT
COMPANY SA


mailto:mm.atsave@gmail.com

m Ensure a timely, smooth and accurate take-on of any new client.

mManage the on-boarding of new clients requiring ManCo, UCITS, AIFM or other services from FRMC (e.g.
unbundled, new services) as well as change of service provider, merger.

m Being a point of contact with the Fund promoter, portfolio manager and other stakeholders.

m Establish a closely monitored dialogue with all stakeholders involved with each project.

m Maintain updated KPIs, contact lists, and central logs of all open items and potential issues concerning
each project. Perform ad-hoc checks, identify and escalate any issues to the Management.

mEnsure a high quality, efficient and timely professional service to stakeholders via regular Service Calls /
Meetings at a frequency to be determined by the stakeholders.

m Manage successfully the handing back of projects to the CRM/Operations and Risk & Compliance team
upon.

mAcquire a thorough understanding of the Clients’ Fund structures and operations impacting the on-
boarding process and ensure that such information is documented and shared within the Business.

m Support Prospectus’ preparation and Legal Agreements of the client processed to CSSF for assessment.

01/05/2018 - 30/09/2018 Luxembourg, Luxembourg
CASH MANAGEMENT TRAINEE - TREASURY DEPARTMENT (INTERNSHIP) EASTMAN CHEMICAL
FINANCE EUR SARL

m Support the Luxembourg treasury team with daily banking tasks to include the input, set-up of manual
payments into Treasura System, using bank platforms with Citibank, Bank of America and HSBC.

m Assist with bank maintenance- and internal loans activities, such as collecting signatories, arranging
formalities in case of signatory changes, track-and-trace of documents, tracking status of KYC/AML
applications.

m Assist with reporting and analysis - for example on bank fees.

m Setup & maintenance of ‘bank templates’ for input in bank platforms.

m Arrange archiving of documentation.

m Populating forecasts- and other excel spreadsheets.

01/08/2017 - 31/08/2017 Luxembourg, Luxembourg
OPERATIONS ANALYST (CDD) RAKUTEN EUROPE BANK SA,

+ Maintenance Document Review and Name Screening

+ Review of account documentations to ensure completeness including supporting KYC / Constitutional
documents during account life cycle change

« Liaise with FO on any documentation deficiencies, complying with regulatory standards and BOS
guidelines.

+ Monitor and follow up closely on outstanding documentation to ensure account documentations are
submitted accurately and timely

+ Perform Individuals/Entities name screening via various search engines as part of the Bank’s onboarding/
maintenance/periodic review process

+ Ensure effective discharge of the screening requirement based on defined screening methodology and
workflow

« Ensure screening request are processed on a prompt and timely basis in accordance with defined
productivity/efficiency measures and maintaining a high quality of the screening request performed

01/07/2013 - 31/12/2013 Sparta, Greece
ADMINISTRATIVE AND ACCOUNTING OFFICER AKSIA SIMBOULEUTIKI FINANCIAL - TAX
ADVISORS

m Facilitated and processed payroll for 150+ employees on a bi-weekly basis.

m Support staff members while performing administrative duties to Human Resources.

m Complete analytical and financial codification and process payments, along with general accounting
practices.

mCoordinated the roll out and administration of a comprehensive Performance Enablement strategy while
following guidelines and expectations.

mReviewed and ensured accuracy of approved timesheets and employee records through verification of
employee working hours.

m Reconciled bank statements to verify deducted payroll amounts and government remittances.

01/07/2011 - 31/12/2011 Attica, Greece
SENIOR OFFICE ADMINISTRATOR - UNDERWRITING DEPARTMENT IN LIFE INSURANCE
SERVICES SECTOR (CDD) AXA INSURANCE CENTRAL FIRM



m Ensured top-level customer satisfaction and accurate customer data and documentation.

m Verify, analyze, and draft administrative correspondence and finalize reports for signature clearance.
mAnswered multiple telephone lines to ensure accurate customer service experience and answer customer
guestions or route callers appropriately.

m Initiate new and past client's insurance quotes, claims and answer insurance inquiries, as well as, risk
profiling assessment.

m Oversaw work of office support staff. Establish priorities and deadlines.

m Trained office support staff as needed on insurance products and administrative duties.

LANGUAGE SKILLS

Mother tongue(s): GREEK
Other language(s):

UNDERSTANDING SPEAKING WRITING
Listening Reading prSoF:j?chetir(])n infsrc;llziir:)n
ENGLISH c2 c2 c2 c2 Cc2
FRENCH Cc2 c2 c2 c2 c2
GERMAN B2 C1 B2 B2 1
SPANISH B2 B2 B2 B2 B2
CHINESE C1 c1 B2 B2 C1

Levels: AT and A2: Basic user; BT and B2: Independent user; C1 and C2: Proficient user

DIGITAL SKILLS

ECDL - European Computer Driving Language | Microsoft Office | Aris Business Architect and Designer |
R language and R studio | Stata, SPSS, E-Views | ViewPoint/Zebrabox | Communication software( Skype,
Zoom, TeamViewer)

EDUCATION AND TRAINING

CURRENT Gdansk, Poland
PART-TIME DISTANCE DOCTORAL STUDIES, ECONOMICS AND FINANCE, UNIVERSITY OF
GDANSK, (2016-2019)

Luxembourg, Luxembourg
MASTER OF SCIENCES, APPLIED ECONOMICS AND FINANCE (ACADEMIC), UNIVERSITY OF

LUXEMBOURG, AD (2016-2018)

Piraeus, Greece
MASTER OF SCIENCES, RISK MANAGEMENT AND ACTUARIAL SCIENCE, ECONOMIC
UNIVERSITY OF PIRAEUS, AD (2011-2013)

Piraeus, Greece

BACHELOR OF SCIENCES, BANKING AND FINANCIAL MANAGEMENT, ECONOMIC UNIVERSITY
OF PIRAEUS, AD (2006-2011)

ADDITIONAL INFORMATION

HONOURS AND AWARDS

Recipient of Meritorious Scholarship - Economic University of Piraeus, Top 3 Excellent Students, AD
(2007)



CONFERENCES AND SEMINARS

AML / CTF Luxembourg and Investment Funds, Governance People SA (2018)
PUBLICATIONS

The impact of 2007-2008 crisis on NBA attendance (2022) - IBAGE
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ECDL Core Certificate

Moronointiko ECDL Core

Serial number:

This is to certify that R
Stamatiki Maria G. Atsave
z1apatiki Mapia I'. AtoaBé
has successfully passed all modules required for the granting of the:
- & i Y ) C : KANDWOE OAEC TIC "-v, nMou analTouvTa vid ‘.']‘. .‘"V,"'l.’:’l:"} TOU mmigtTonoinTi

European Computer Driving Licence®  SYLLABUS 4.0
Modules: EvoTnTEG:
Basic Concepts of IT  Baoikég ‘Evvoieg NAnpogopis
Using a Computer and Managing Files  xpron Yroroyior xar diaxeipion Apx:
Word Processing  Enciepyacia Kepévou
Spreadsheets  vrnonroyiotika @i
Databases  Baoeig Acdopévwy
Presentation Napoucidaeig
Information and Communication  ninpogopies kai Enkovwvies

28/2/2005 R \‘“}\ Q"‘“ﬁ“"& : / | e v o

Date David Carpenter /N ~ Nestor loannidis / N v
Hyuepopnvia Managnng O'rector of ECDL Foundahon President of the Greek Computer Socety

¢ ECOL Npdedpoc e EAie Eraseioc HY 8 Mnpogopei
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