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AKAAHMAIKEZ $MOYAEZX

AidakTwp  University of the West of Scotland. UK
Otua diatpIBAc “MODELLING THE RELATIONSHIPS IN THE B2B UNDER e-MARKETING PRACTICES: MOVING FROM THE
TRADITIONAL BUSINESS ENVIRONMENT TO THE INNOVATIVE e-COMMERCE. THE CASE OF GREEK FIRMS.”

Master of Science in International Marketing, University of Paisley Scotland, U.K.

Bachelor in Business Administration AEl Piraeus TT

MONOI'PAQ®IEX

2021 2Uyypagels 1 Movoypagiag “H emidpaon tou Digital kai Tou Social Media Marketing o€ emixeipAaeig Kal
karavahwtég KAAAINOZ Avoiktég Akadnuaikés Exdooeig ISBN-978-618-5667

2014 2Uuyypageug N Movoypagiag "The Relationship in the B2B under e-Marketing orientation" ISBN-
13:978-3-659-42821-0 Lambert Academic Publishing, Germany 2014

CHAPTER BOOK EDITOR

2014 Editor of the Chapter Book “Strategic-Marketing in Fragile-Economic-Conditions” Chapter Book published by IGI

Global June, 2014. Copyright © 2014. 300 pages.DOI: 10.4018/978-1-4666-6232-2, ISBN13: 9781466662322,
ISBN10: 1466662328, EISBN13: 9781466662339 (2014)
EMIBAEWH AIAAKTOPIKQN AIATPIBON

MavemioTApio AuTikAg ATTIKAG

1.«O1 TOMITIKEG KO N OTPATNYIKNA TOU ECWTEPIKOU marketing w¢ amapaitnta epyaleia uAOTIOINONG GTPATNYIKWY GTOXWV GTO TTAQITIO
NG «TTpAaIvnE» dlaxeipiang Tou diavonTikoU kegahaiouy MavemaTtipio AuTikng AtTikic-2019

2. Online social communities: effects on businesses and consumers from a geo-social approach lMNavemaTuio Autikig AtTikAg-2020
3. Zrparnyikég aMayng Z1aoewv yia Ty amokmaorn Karavawtikig Zuveidnang kar KouhtoUpag ata AogahiaTikd Mpoidvra -2020

MANEMIZTHMIO NEIPAIA

4. Epmreipia Tou XpAotn &Avamrun MAnpogopiakwy 2uoTnudTwy: EgEtaon Twv duvauikwy vontikwv aAAaywv Tou xpioTn aTo
wneiako mepiBdAhov emixeiphocwy kai dnpogiwv opyaviauwy. MANEMIZTHMIO MNEIPAIA-2020

Médog emrauedoug emirporrig afloAéynone duo didakropikég diarpiféc oro lMavemiarnpio Meipaiwg

1.0 poAo¢ TG KaTaVAAWTIKAG THOTNG Kal ToU EBVOKEVTPITUOU GV TIPOTIUNGT TG HAPKAG: TTIOIEG OTPATNYIKEG WAPKETIVYK aTTOdId0UV;
2.
AKAAHMAIKH APAZTHPIOTHTA

24/8/2021 éwg onuepa AicuBivTpia Epeuvnrikol EpyaoTtnpiou Marketing & Market Research Lab TuAua Aioiknong
Emixeiprocwv QEK exhoync ap. 634751e0x0¢ YOAA 751/10/9/2021

12/2020 €wg 4/ 2021 Akadnuaikn YeuBuvn oepivapiou otov «Pn@iakd MeTaoxnUaTIOUd Twv ETTIXEIPATEWV» TTOU dI0PYAVWOE TO
Merarruyiokd AieBvrg AioiknTikr Twv ETTixeIphoewy oTou goItnTég kai amd@oitoug Tou Metarruyiakou Mpoypdpuarog. Eionyrrpia
oTig evotneg (Digital Marketing, Social Media Marketing)
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2018 fwg onuepa Strategic Associate ILEADS Strategic Leadership and Digital Transformation Laboratory Mavemiotiuio Meipaid

2009 up to 12/2018 Academic Coordinator MSc in International Business Management Department of Business Administration
Piraeus University of Applied Sciences (Tutoring, Coaching, Career Guidance and Counselling )

EDITORIAL BOARD MEMBER

Global Journal of Social Sciences Studies ISSN (Online): 2518-0614
Website: http://www.onlinepublishing.com, https://www.onlinesciencepublishing.com/journal/15/editorial-board
Science Journal of Business and Management (http://www.sjbizmgmt.org/index/r10/ublQq).

European Business & Management(EBM) file:///C:/Users/pk/AppData/Local/Temp/Certificate_for_Editorial_Member-2.pd
Advisory Board Members SYNDICATE: The Journal of Management http://www.mopvc.edu.in/sjom/edi-board.html

International Journal of Management and Fuzzy Systems
http://www.sciencepublishinggroup.com/journal/editorialboard?journalid=353

Member of the editorial board of AIMS International Conference on Managementhttp://www.aims
international.org/aims12/brochure.pdf

Member of the editorial board of INFORMS International Conference on Management and Information systems at Bangkok.

INFORMS

Member of Editorial Board International Journal of Knowledge Society Research (IJKSR) http://www.igi-
global.com/journal/international-journal-knowledge-society-research/1180

Member of Editorial Advisory Board of Journal of Wireless and Mobile Technologies Science and Education Publishing

Member of Editorial Advisory Board of Chapter Book “Cases on Branding Strategies and Product Development:
Successes and Pitfalls”

Session chair in MD2 — CSR technical session, in International Conference on Technology and Business Management,
March 18-20, 2013 American University in the Emirates, Dubai,
Reviewer in International Journal STRATEGIC OUTSOURCING: AN INTERNATIONAL JOURNAL Published in

Emerald Library
Member of the editorial Board of the scientific Journal “Journal of Marketing and Operations Management Research”

Member of International Editorial Review Board of the scientific Journal International Journal of Knowledge Society
Research International Editorial Review Board

Advisory Board in Eleventh AIMS International Conference on Management IMT Ghazizbad DELHI VCR

2/4/2020 Alayeipion Epeuvnrikwv Mpoypapudatwy Matomoinuévog AglohoyntAg utr. ApiBu. Amoégaacn 33762/30.3.2020
amégaon Tou evikoU Mpapparéag ‘Epeuvag kar TexvoAoyiag
9/2018 MéAog emrmapeAoUg EETAOTIKAG EMTPOTIAG aloAdynang O10aKTOpPIKAS O1aTPIRAS UTTOWRPIoU OIBAKTOPA TOU

Tunuarog OikovopikAg EmaTthung MavemaTuio Meipaiwg pe Bépa «O pdAog TG KatavaAwTIKAG TTiaTNG Kal
T0U €BVOKEVTPIOUOU 0TV TIPGBEan Emrav(ayopdg) tng udpkag: Toleg oTparnyikég amodidouyv;»
#16/25.7.2018 ouvéAeuon a.1m.15692- 10.9.18

2010 €wg 2017 Axadnpuaiki ZuvtovioTpia Tou MetamruyiakoU Mpoypappatog Zmoudwv AigBvAg AioiknTikA Twv
Emixeipriocwv http://mbateipir.gr/new/index.php?option=com_content&view=article&id=94&Itemid=87

2010 - 2015 Scientific Director of the Laboratory of Marketing and New Technologies Department of Business
Administration Piraeus University of Applied Sciences
2011 - 2013 ERASMUS Coordinator Department of Business Administration Piraeus University of Applied Sciences

2006 - 2015 Co-Editor Twv Working Paper Series "Akadnuaikn unviaia nAEKToovikn EKO0ON EQEUVNTIKWVY
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goyaoiwy Tou Meramruyiakou [Npooypduuaroc Aigbvic Aioikntikn twv Emiyelpricswyv” 10U Piraeus
University of Applied Sciences ISSN 1791-3748

Méhog Mntpwou MioTomoinuévwy A§lohoyntwv Epeuvnrikwv MNpotdoewv v. 4310/2014

oT1o Emixeipnoiakd Mpdypappa Avamrugn AvBpwitivou Auvapikou Exmraideuan kai dia Biou Madnon EZMA 2014-2020 pe
ouyxpnuaTodotnon Tng EAGdag kal Tng Eupwraikrig Evwong (2017) agloAdynon dUo epeuvnTiKwy TTPOTACEWY

MéAog T E¢etaoTikig EmiTpotm¢ Twv MetamTuyiakwy Mpoypauudtwy katd v didpkeia Twv akadnuaikwy etwv  2008-
2009 ka1 2009-2010 Tou 16puparog Kparikwv Yotpo@iwv (IKY) ato MNvwaTiké Medio Tou MapkeTivyk , Tou HAekTpovIkoU
Epmopiou kai Tng Epeuvag Ayopdc.

Méhog Tng Emrpotmic MaveAadikwy E¢etacewv (KEME) twv umoyn@iwv EMAA (opada A) kai yabnuatwy 181K6TNTOG
EMAA (opdda B) yia ta pabuata Apxég Opydvwaong kar Aloiknong Emixeipiocwy Kai yia 1o pdénua Apxég OIKOVOUIKAG
Oewpiag Il

2005-2008 Co-Editor of "Selection of Published SCIENTIFIC RESEARCH PAPERS" of Marketing and New Technologies
Laboratory Department of Business Administration Piragus University of Applied Sciences ISSN 1791-3748

AIOIKHTIKO EPIro
29/1/12019 "Ewg MéNog EtriTpotic e€éTaong mpotdocwy ekmdvnong Aidaktopikwy AiarpiBwy yia Ta epeuvnTIKA avTIKEiPEva
ofuEPa 10 Topéa MapkeTivyk kai ETrikoivwviag apiBy. 2/29.1.2019 amdeaon Zuvéheuong TuARuaTtog
712019 €éwg 31/1/2021 AicuBuvrpia Topéa amv KareuBuvan Marketing & Emikoivwviag tou Turuatog Aioiknang Emixeipnocwy mg
oX0oAG AloiknTIKWY OIKoVOpIKWY Kal Kovwvikwy emoTnuwy Mavemiotiuio AuTikig ATTIKAS
1/10/2018-31/2019  Emotnuovikh YeuBuvn MpakTikAg Aoknang eoimtwy péow EZTA MavemoTiuio AuTiKAG ATTIKAG
10/2018 éwg onuepa AvamAnpwrpia AieuBivpia ato Metarmuxiako Mpdypappa Zmoudwy AieBvig AloiknTiki Twv ETixeipioewy
2018 éwg onuepa  Méhog ZuvroviaTikiig Emimpormig Tou MM «Aiebvng AloiknTikn Twv ETmixeipnocwy» ap8. 15/4.10.2018
amégaon 2uvéeuong TUAUATOC

AIAAZKAAIA XE MPOMNTYXIAKO NMPOrPAMMA ZIMOYAQN
Aievépyeia didaokoAiag wg Kadnynrpia Mavemothpio AutikAg ATTikNG 9/ 2022- éwg onuepa: Apxég MapkeTivyk
‘Epeuva Mapketivyk , Aloiknon NMwAocwyv, AigBvég MApkeTIVyK,

Aievépyeia di1daokaAiag wg AvamAnpwrpia Kabnyntpia Mavemiotipio Autikng ATTikig 2018- éwg 8/2022: Apxég
MdapkeTivyk Epeuva Mapketivyk , Aloiknon MwAfocwv, AieBvég MAPKETIVYK,

Alevépyeia didaokaAiag wg Emikoupn KoalBnyAtpia AEI Meipaid TexvoAoyikou Topéa 2014-2017AvaAuon kal
¢peuva Ayopdg , Aloiknon MNMwAfoewy, Biounxavikd Marketing, Apxéc MapkeTivyk, AigBvég MAPKETIVYK
Aievépyeia didaokaAiog wg Kabnyntpiag E@appoywv AEI Meipaid TexvoAoyikou Topéa
2010-2013 AvaAuon kai Epeuvag Ayopdg, Biounxavikd Marketing, Eicaywyr oto Marketing, Aloiknan Marketing,
Logistics , Zrpamyikog Zxediaouog kai MAdvo Marketing, Aiaxeipion MeydAwv MeAatwy , Avadiopydvwaon ETmixeipiogwy
Avobéacig didaokahiog wg MéAog Extraudeutikou Mpoowmikod 2002 £éwg 2009: AigBvéc MapkeTivyk, Epeuvag Ayopdg
, Miaxeipion Meyahwv Medatwv , Avadiopydvwaon Emixeipioewy, Aloiknon Marketing, 21parnyikdg 2xediaoudg kai MAGvo
Marketing, E1d1ka Bépara MApKETIVYK
Akadnuaiko érog EAAHNIKO ANOIKTO MNANEMIZTHMIO  Aidaokaia Tou Mabrijpatog «MAapkeTivyk I1» ZXO0MA

Kolvwvikwy EToTnuwy

2020-2021 Mpoypappa Xroudwv Aloiknon Emixeipiocwv kai Opyaviopwy.

Axabnpaikoé érog Avoikto Mavemothpio Kumrpou MNpoéypaupa Zmoudwv Aloiknon Emixeippocwv  Aidaokahia

ou MaBrpatog «Apyéc Mépke MAE202
2015-2016 Tou Mabruarog. «Apxég MApKeTIvyK»



AIAAZKAAIA LE METANTYXIAKA NMPOrPAMMATA ZMOYAQN
A. METANTYXIAKO MPOrPAMMA ZMOYAQN MBA kareuBuvon Marketing MavemoTtApio Autikig ATTIKAG

2022-2023

2021-2022

2020-2021

2019-2020

AieBvég Marketing
Aioiknan Marketing
AieBvég Marketing
Aloiknan Marketing

AigBvég Marketing
Aioiknon Marketing

METANTYXIAKO MPOrPAMMA XMOYAQN MBA Distance Learning Avoikté MNavemiotipio Kimpou

2018-2019

Marketing

B. METANTYXIAKO NPOrPAMMA ZMOYAQN AIEONHZ AIOIKHTIKH TQN ENIXEIPHZEQN

2016 -2018

2015-2016

2014 -2015

2013 -2014

2012 -2013

2011-2012

2012-2013

2011-2012
2010-2011

2009-2010

MeBodoAoyia Epeuvag- Zuptepipopd KaravaAwT- Zrparnyiky MAPKETIVYK-
Epappoopévo Marketing —AieBvé¢ MapkeTivyk

AieBvéc Marketing- HAektpovikd Marketing- MeBodoAoyia Epeuvag
2UuTIEPIQPOPA KaravaAwrr

MeBodoAoyia Epeuvag
AigBvég kail Maykdopio Marketing
2UuTTEPIQPOPA KaravaAwrr

AicBvéc kai Maykdouio Marketing, MeBodooyia Epeuvag, Ztparnyiki Aioiknong
Marketing
MeBodoAoyia Epeuvac
AigBvéc kai Maykdouio Marketing
MeBodoAoyia Epeuvac
AigBvéc kal Maykdouio Marketing
Biounyavikd Marketing,
21parnyikn Aioiknonc Marketing
MeBodoAoyia Epeuvag
21patnyikn Aioiknong Marketing, MeBodohoyia Epeuvag
Aioiknon AigBvwv Opyaviouwv Xtpatnyiki Aloiknang Marketing
MeBodoAoyia Epeuvac
21parnyikn Aioiknonc Marketing
MeBodoAoyia Epeuvag

C. METANTYXIAKO MPOrPAMMA ZMOYAQN AIOIKHZH MONAAQN YTEIAZ & KOINQNIKHZ NMPONOIAZ
EYPQIAIKO MANENIZTHMIO KYMNPOY & AEI NEIPAIAT.T.

Akadnpuaiko €tog 2017-2018
€apIve €&aunvo
Akadnpuaiko £étog 2016-2017
eapivé e¢hunvo

MeBodoAoyia Epeuvag —MApkeTIvyk YTpeoIwv

MeBodoAoyia Epeuvag —MApkKeTIvyK YTNPETIWY


http://www.isamanta.gr/cv/material/TEACHING%20EXPERIENCE%5C20130221190601.pdf

Akadnpaiko £étog 2015-2016 MeBodoAoyia Epeuvag, MApkeTIvyK YTNPETIwY
£apivo e&aunvo
Akadnpuaiko £étog 2014-2015 MeBodoAoyia Epeuvag

D. METANTYXIAKO MPOrPAMMA ZMOYAQN MASTERS’ DEGREE PROGRAMME IN BUSINESS ADMINISTRATION (M.B.A) EAAHNIKO
ANOIKTO MANENIZTHMIO & WROCTAW UNIVERSITY OF ECONOMICS (in English)

EmifAeyn mévre SImMAwWpATIKWY epyaciwv wg A Supervisor & emiBAeyn mEVTE SITTAWHATIKWY EpYacIwV wg E.
Supervisor Akadnpaiké érog 2016 -2017

F. METANTYXIAKO NMPOrPAMMA ZMOYAQN AIEOGNHZ AIOIKHTIKH TQN ENIXEIPHZEQN EmifAewn mAéov Twv diakogiwv
SiIAwpaTIKWYV gpyaciwv oo 2010 éwg onuepa.

G. METANTYXIAKO MPOrPAMMA 2MOYAQN AIOIKHXH MONAAQN YTEIAZ & KOINQNIKHX NMPONOIAX EYPQMAIKO
MANEMIZTHMIO KYMNPOY & AEI MEIPAIA T.T. emifAewn oktw SimAwpatikwy epyaciwv 2016 -2018

H. METANTYXIAKO NMPOrPAMMA ZMOYAQN (Pg.D/M.Sc. in International Marketing) UNIVERSITY OF PAISLEY &15aokaAia
TWV TTOPOKATW HodnudTwy oTnv ayyAikA yAwooa.

Akadnuaika €Tn

2003-2008 Strategic Marketing Management, International and Global Marketing, Marketing
Communication, Business to Business, Marketing Strateqy, Management in Business
Organization, Research Methods,

2002- 2007 2UuBouhoc Emixelphoewy ae Ymnpeaieg Ymootnpitng Emixeipnoewy yia tnv évraén Touc o€
KOIVOTIKG TTpoypduuaTa

2004 -2006 2UuBouhoc Emixeipnoewy o€ Bépata Logistics

2004-2007 2 UuBouloc Emixeipnocwy o€ Béuara AieBvouc Marketing

ZYMMETOXH ZE EPEYNHTIKA MPOrPAMMATA

9/2022 -9/2023 EPEYNHTIKO MPOIrPAMMA: H etridpacn twv Social Media aTo MoAitiké MApKeTIvyk @opag
xpnuatodotnong EAKE MavemoTAuio AuTIKAg ATTTIKNASG

2004- 2006 EPEYNHTIKO NPOrPAMMA APXIMHAHZ II: Evioxuon Epeuvnrikiwv Ouddwy Tou TEI Melpaid
MeAémn IkavotToinong TeAatwy Tou AladikTuo (e-customer) pe Tn xpron YeBodwy ToAukpITApIOg
avaiuong

Epeuvntikd Npdypaupa xpnuarodotnuévo amé 1o EMEAEK I
2uvroviorpia Ouddag ZmoudacTwy yia 1 dievépyeia Epeuvag Ayopds
1-1-2005-31-8-2006 EPEYNHTIKO MPOrPAMMA APXIMHAHZ
Evioxuon Epeuvnrikwv Opddwv Tou TEI Meipaid
(EEQT) Aiepeuvnon 1dikotrTwy 0T MeTayupvaoiakn eKTraideuan Kai pnxaviopog avixveuong
e1dIkoTATWY: H TIEpiTTwon g Heipou Epeuvnrikd Mpdypappa xpnuatodotnuévo amd 1o EMEAEK I
2005-2006 EPEYNHTIKO MPOrPAMMA APXIMHAHZ |1
Evioxuon Epeuvnrikwv Ouddwv tou TEI Meipaid “ Aigpetvnon Avamuéng Tou Movtéhou Ecwrepikou
Marketing v avamTuén TG aviaywvioTIKOTNTAg Twv Tpamelwy Tou dpaaTnpiomololvTal otnv EAAGSA”
Epeuvntikd Mpdypaupa xpnuarodotnuévo amod 1o ENEAEK Il Zuvroviorpia Ouddac 2moudaoTtwy yia
olevépyeia Epeuvac Ayopdc
2004-2005 Participation in the project« Reengineering of Supply Department»
LOGISTICS CONSULTANT RESPONSIBLE FOR INVENTORY RECORDING AND CODIFICATION OF
MATERIALS WAREHOUSE SUPERVISORY OF TWENTY PEOPLE
VASILIKO Cementindustry Supply and Management contract Lemessos Cyprus



1/6/2010-31/12/2010 EPEYNHTIKO MPOrPAMMA H Emidpaon Tou nAektpovikoU marketing oTi¢ Biounxavikég OXETEIC TwV
Meoaiou MeyéBoug Emtixeiprocwv_Tou TuAuarog Aloiknong Emixeipiocwy Tou TEI Meipaid. Epeuva
xpnuatodotneioa amd Tov EAKE 1ou TEI Meipaid

1.LYTTPAOH AIAAKTIKQN BIBAIQN

2020 Aloiknon MNMwAjoewv: Ztpatnyiki Mpoaéyyion Eiprvn Zapavrd- A. Kapvaywpitng Ekd6oeic Mévou

2019  MéBodor Epeuvag Ayopds Ekdoaoeic Mmévog

2019 2Uyxpovo Marketing Exddaoeig Mmévog

2018 AigBvéc MdpkeTivyk ElpAvn Zapavtd Ekddoeig Z0yxpovn EkdoTIKr

2016 Eioaywyn amn MeBodoAoyia Epeuvag Exmévnong Emiotnuovikwy Epyaciwv MiAtiadng Xahikiag-Eiprivn Zapavta
Exddoeig Z0yyxpovn ExdoTikn
2015 Eicaywyn on Alayeipion AvBpwivwy Mopwv A. Ntavog-E. Zapavtd  Ekddoeig 20yyxpovn EkdoTikr

2014 "Eiocaywyn ato Marketing" Eip. Zapavta - M. Kupiagémouhog Ekdoaeig ZUyxpovn EkdOTIKN

2014  "Eicaywyn omnv Opyavwaiakr Zupmepigopd" M. KupialémouAog-Eip. Zapavta Ekddaeig Z0yxpovn EkdoTIKN

2011 "MeBodooyia Ekmévnang ArmAwparikwyv Epyaciwv" M. KupialémouAog-Eip. Zapavta Ekddaei ZUyxpovn EKOOTIKN
2009 "Eiocaywyn otnv Epeuva Ayopdc" M. Kupialdmoulog-Elp. Zapavta Ekddoeic Zuyxpovn EkOOTIKA

2009 "E¢aywyIko kai Biounxaviké Marketing" N. Mavtég-Elp. Zapavta Ekddoeic AHPOZ

3.AHMOZIEYZEIX ZE ENIZTTHMONIKA MEPIOAIKA ME TO ZYZTHMA Double blind Review

Samanta Irene (2022) The Role of Relationship Marketing and Strategic Branding in Family Business
Development Innovative Marketing Journal Index Scopus Volume 18 2022, Issue #3, pp. 110-120
http://dx.doi.org/10.21511/im.18(3).2022.10

Papageorgiou K.- Samanta Irene (2022) Online consumer reviews: information adoption and engagement 4between
social media users Transnational Marketing Journal | October 2022 | Volume: 10, No: 2

Arfara C. - Samanta Irene (2022) Internal Marketing Philosophy in Practice. Its Effects on designing result-
oriented entrepreneurial strategies submitted to Innovative Marketing is agreed for publication on 06.10.2022
Samanta Irene Panagiotis Kaldis Konstantinos Papageorgiou (2022) Consumer’s Engagement in Social Media and
Implications in Trusting e-Word of Mouth  International Journal of Finance, Insurance and Risk Management Volume XII, Issue 1, 2022
pp. 37-48

Samanta Irene — Labrakis Ath. (2018) “Modern Leadership Types and Outcomes: The case of Greek Public Sector” Int. J. Business
Process Integration and Management, Vol. 9, No. 1, 2018 www.inderscience.com

Arfara C., Lamprakis A. , Tsivos G. , Dr. Samanta Irene (2018) The Role of Work-Group Emotional Intelligence in Learning
Organizations: a Case Study of the Greek Public Sector International Journal of Organizational Leadership 7(2018) 240-255
Samanta Irene , Arfara C. (2021)"Insights into the concepts of Political Marketing and Communicative Competence during
Health Crisis Management" eykpiBnke pog dnuoaicuon aTo Tepiodikd Management Issues in Healthcare System
(acceptance certificate)

Samanta Irene , Arfara C. (2021) The impact of Internal Marketing on Green Management of Intellectual Captial .Archives
of Business Research 9(6) 51-67

Samanta Irene, Konstantinos Papageorgiou (2021)‘Online viral videos: a study on consumers’ perceptions and


http://dx.doi.org/10.21511/im.18(3).2022.10

influence” Journal: Caderno Profissional de Marketing Unimep (CPMark) Volume: 9 Issue: 4 Publisher: Universidade
Metodista de Piracicaba

Samanta Irene, Konstantinos Papageorgiou (2020) The impact of internet communities through the electronic word of mouth,
Archives of Business Research Vol: 8 Services Science and Education (SSE) United Kingdom

Karnachoritis D, Samanta Irene_(2020) Building CO INSURANCE NEEDS SATISFACTION THROUGH A STRUCTURED NEEDS
HIERARCHY MODEL INTERNATIONAL JOURNAL OF ECONOMICS BUSINESS AND MANAGEMENT RESEARCH  Vol. 4, No.
11; https://ijebmr.com/link/636

Samanta Irene (2021) The Impact of Trust on the Development of Structural and Social Bonds in B2B Companies American Journal
of Theoretical and Applied Business, Volume 7, Issue 2
http://www.sciencepublishinggroup.com/journal/paperinfo?journalid=328&doi=10.11648/j.ajtab.20210702.11

Samanta Irene- Pavlou Eleni (2021) Talent Management to Improve Employee Competence: A Qualitative

Study ,Annals of Contemporary Developments in Management & HR (ACDMHR) Vol. 3, No. 1, Published by International Association
of Educators and Researchers (IAER) : http://acdmhr.theiaer.org/archive/v3/v3n1/v3n1.html

Samanta, l., & Papageorgiou, K. (2020). The impact of internet communities through the electronic word of mouth. Archives of
Business Research, 8(7), 455-466. https://doi.org/10.14738/abr.87.8810

Samanta Irene , Meletios |. Niros, Yannis A. Pollalis, (2020) Effects of Market Orientation, strategies and actions on SMEs’
Performance during fragile economic conditions , Archives of Business Research: Vol 8 No 6 : Archives of Business Research
https://journals.scholarpublishing.org/index.php/ABR/issue/view/304
Samanta Irene, Kallou S. (2020 )The Role of Emotional Intelligence in Counterproductive Work Behavior. European Business &
Management” http://www.sciencepublishinggroup.com/journal/archive?journalid=324&issueid=-1

Samanta Irene (2019) Examining CRM and ECRM Adoption by Greek Firms, International Journal of Systems Engineering
Volume 3, Issue 2, December 2019, Pages: 17-24
http://www.sciencepublishinggroup.com/journal/paperinfo?journalid=521&doi=10.11648/.ijse.20190302.11

Samanta Irene (2018) “Materialistic values and impulsive behavior in the purchasing process between genders” by Irene
Samanta Chapter Book Fashion and Textiles: Breakthroughs in Research and Practice

p.22-41 https:/Iresources.igi-global.com/chapter/materialistic-values-and-impulsive-behavior-in-the-purchasing-process-
between-genders/187838
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