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Abstract, Hducational mstitutions worldwide are engaged m mecting the needs
of lifzlong leaming of accounting professionals, graduates and prospective
accourtants. B-leaming Programs (E-LPs) aspire to be & doving force for
developing skills since they integrate new teclmologies in order to support the
commuication between trainer and trainee in the best possible way. Greek
Universities which implement E-Learning programs pertivipate to this effort,
through userfiiendly learning platforms. This study uses a comparative
approach in order to investigate similarities and differences of E-Leamung
Accounting Programs (E-LAPs) and skills developmert between Greek and
Chinese Universities. The results show that China provides plethora of E-LPs
leading to university degrees while Greece is rather focused on shert courses
and seninars. However, both counfries should redefine the Accounting
Fducation and Traiming to correlatc the soft skills demand of modem
enterprises with the provision of strong technical knowledge.

Keywords: Accomtting, F-Learning, Lifelong Learning, Digital Skills,
TUniversities, Greece, Clina,

i Introduction

The business world is striving to attain sustainable growth around the world. In this
context, accounting as a scientific discipline and as a profession, is considered to be a
lever of economic and social prosperity at national and inlerpational Ievel {1].

Greece belongs to the European Union (EU) since 1981 and is constantly adjusiing
its educational system in order io keep pace with the European irends and the Bologna
requirements {21, [3]. The accounting sector in Greece is emerging as one of the most
popular choices in job search efforts 4], Althongh there are good prospects for the
growth of the accounting profession in Gresce [3], there is low participation of
Gregks in FE-Learping and distance learning programs according to Eurostal [6].
Greere is ranked 26th among the 28 Buropean Member Siates in the digital skills field
[7]. The first Greek B-l.earning Edecation and Training program was created in 2001
and nowadays some of the programs are mmplemented in collaboration with reputable
institagons [&7], {91, [10], (111, 112}, [131

China is a country that has gone through radical changes in many levels during the
tast decades including its edusational system [14]. B-Learning plays an mcreasingly
important role in the Chinese educational system. It can meet the needs of on-the-job
education and lifslong education of people [151. The development of E-Learning
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Abstract

In the beginning of Uctober 2018, a photo with a live frog trapped in a ready-to-eat salad was shared
and commented by thousands of Facebook users. Although the supermarket, which sold the salad,
submitted an explanation post, the frog remained a central theme of discussion among users in
various Facebook groups and individual profiles for a couple of weeks after the incident. The aim of
the current study is to explore and analyze the basic stages of a product-harm crisis spread in social
media, based on consumers (Facebook users) perceptions and attitudes. More precisely, the paper
investigates consumer experiences during four different phases of the above mentioned product-harm
crisis by using longitudinal qualitative research (1Le. in-depth interviews). Results revealed that during
the first stage (just after the photo of the frog appeared), consumers were angry, searched the Infernet
and social media for valid information and felt the urge to participate in e-discussions related to the
crisis. After a couple of weeks they were no longer interested in reading long discussion on the issue,
wrote limited comments, but were still curious to open any link provided by a reliable source.
Approximately two and a half months after the initial photo post, Facebook users had almost
forzotten the negative incident and most of them felt safer to buy the product (again).

Kevwords: Social media, Product-Harm Crises, Digital Mayleeting

Introduction

Product-harm crises are events where a product is found to be faulty, unsafe for consumers, or even
dangerous (Dawar and Pillutla, 2000). Criges, in product companies, may stem from various causes,
such as manufacturer’s negligence or nappropriate use of the products (Heerde et al., 2007}, Klein
and Dawar (2004 argue that a product harm crisis may not only decrease the product vahae but also
negatively influence the brand name through unfavourable comments and reviews in social media.
The role of the European Food Safety Authority is important as stakeholders are informed about
possible risks and clarify details on product harm crises where needed.

Crises may arise to every company, in every business sector, regardless iis size (Fearn-Banks, 1996},
Corporate communication strategies mainly focus en the risks and the development of channels by
which they provide information, in order to more effectively and holistically manage potential crises
{Verbeke, et al., 2005). Regester (1989) supports the view that it is important for every company to
adopt mechanisms for the early detection of crises. Dawar and Pillutla (2000) add that efficient
strategies are even more important for product harm crises. Kash and Darling {1998) argue that only a
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Abstract, Tonrsm has proven intemationally one of the most fast growing sec-
tors of the global economy. Tt has a multiplex character and has established
tight connections to the fechnological evolution and the digital marketing. Busi-
nesses and consumers ask for new kind of services and consequently new needs
appear and new skills are required from the working population in order to sat-
isfy current trends. This study examines the range of professional skills that
should be reinforced in the Greek tounsm business environment, along with the
finencial impact, by employing a secondary research method using data from a
variety of resources. The framework of the study includes the “business, educa-
tional and acadenic research systems”™ with regards to skills development and
employers” needs. Results confirm the necessity for deeper cooperation be-
tween education and market in order 1o improve graduates’ professional skills.

Keywords: Skills, Financial Impact, Digital Marketing, Tourism, Greece,

H Introduction

Global economy in the last decades exhibiis continnons transformation espectally due
to digital technologies [1]. This transformation disrupts the existing strctures and
creates a new type of entrepreneurial development that impacts every sector of the
economy {Z]. In paraliel the modern digital technologies change the competitive and
the working environzoent of frms [31, [4].

Tourism indusiry, through its multiple facets, has created tight connections 1o the
techaological evolution and the digital marketing 5], Additionally, in the curreni
market place, fitms and consumers, demmand new services which reguest new skalls
from the worldng population in order to satisfy modern frends [6].

Greek economy is characierized by high wnemployiment rate (~20%) while GDP
has started to show some recovery signs [7]. One nullion unemploved citizens sesk
emplovinent while enferprises complain that they cannot find the proper staff for high
and middle techmical positions that requite candidates with knowledge and appropri-
ate gkills 3]

In Europe there is a wend of increasing employment in posifions that require high
skalls while there is decrease in professions that require niddle level skifls [9]. How-
aver, there is an opposite trend in Greece in recent years; employment in positions of
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